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King Richard Visitor Centre 
 
 

These Terms and Conditions prevail in the event of any conflict or inconsistency with 
any other communications, including advertising or promotional materials. Entry/claim 
instructions are deemed to form part of the terms and conditions, and by participating, 
all competition participants will be deemed to have accepted and be bound by the terms 
and conditions. 

Rules 
1. There are 20x Cadbury’s Roses prizes available to win, each valued at £3.00 RRP. 

May contain nuts - for all ingredients and nutrition information, please visit: 
https://www.cadbury.co.uk/products/cadbury-roses-11359  

2. The competition runs from Monday 19th of July to Friday 24 September 2021 
(inclusive). No late entries will be accepted or considered. 

3. The competition is open to residents of the UK. 
4. Winners must be located on mainland England, Wales or Scotland. 
5. To enter the competition, participants must post a photo with the Rocket King 

sculpture or the Rocket Richard display located at the King Richard Visitor Centre 
in Leicester, and @mention/tag @WelcommComms on Twitter, Facebook, 
LinkedIn or Instagram. 

6. Entries must be made by the individual entering the competition. No group, 
software or mass entries will be accepted; nor will any entries made online using 
automated devices or methods generated by a script or macro. 

7. The entrant may enter the competition just once by the route of entry stated. 
8. Entries cannot be made from multiple accounts registered to the same user. 
9. The competition details form part of these terms and conditions. 

Terms and Conditions 
10. The promoter is: Welcomm Communications Ltd (company no. 3815160) whose 

registered office is at 24 The Point, Rockingham Road, Market Harborough, 
Leicestershire, LE16 7QU. 

11. The promoter reserves the right to cancel or amend the competition and these 
terms and conditions without notice in the event of a catastrophe, war, civil or 
military disturbance, act of God or any actual or anticipated breach of any 
applicable law or regulation or any other event outside of the promoter’s control. 
Any changes to the competition will be notified to entrants as soon as possible 
by the promoter. 

12. The prizes cannot be returned for a cash refund and no monetary alternative to 
the prize will be offered. 

13. The prize is not transferable. 

https://www.cadbury.co.uk/products/cadbury-roses-11359
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14. Prizes are subject to availability and Welcomm Communications Ltd reserve the 
right to substitute any prize with another of equivalent value without giving 
notice. 

15. If an entrant is found to have used a false name or details, this will result in 
disqualification. 

16. The Promoter reserves the right to verify winners and ask for proof of identity, 
age and address and to withdraw prize entitlement where there are reasonable 
grounds to believe there has been a breach of these terms and conditions. 

17. Eligibility: This prize promotion is open to mainland UK residents (England, 
Scotland, Wales), excluding employees and their immediate families (spouse, 
parent, child, sibling, grandparent and/or “step” family), of The Promoter, 
associated agents or anyone professionally connected with the prize promotion. 

18. The promoter is not responsible for inaccurate prize details supplied to any 
entrant by any third party connected with this competition. 

19. There is no entry fee and no purchase necessary to enter this competition. 
20. No responsibility can be accepted for entries that are not received for any 

reason. 
21. The promoter’s decision in respect of all matters to do with the competition will 

be final. No correspondence will be entered into. 
22. By entering this competition, an entrant is indicating his/her agreement to be 

bound by these terms and conditions. 
23. Any entries that the Promoter consider (in our absolute discretion) to be 

dangerous, vulgar, offensive, indecent, illegal racist, copied, offensive, cruel or 
fraudulent, or infringe on the rights or copyright of others will be immediately 
disqualified. 

24. The winners will be chosen in accordance with the competition rules. If the 
winner cannot be contacted or does not claim the prize within 5 working days of 
notification, the promoter reserves the right to withdraw the prize from the winner 
and pick a replacement winner. 

25. It is the responsibility of the entrant to provide correct, up-to-date details when 
entering the prize promotion and acceptance of the prize. The Promoter cannot 
be held responsible for winners failing to supply accurate information which 
affects prize acceptance or delivery of their prize. 

26. The promoter will not be responsible for any prize that does not reach the winner 
for reasons that are beyond the promoter’s reasonable control. 

27. The promoter will notify the winner as to when the prize can be delivered. 
28. The winner agrees that the prize goods are for personal use only and must not be 

resold. If it transpires that the prize goods have been resold the promoter 
reserves the right to invoice the winner for the goods at full price. 
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29. The competition and these terms and conditions will be governed by English law 
and any disputes will be subject to the exclusive jurisdiction of the courts of 
England. 

30. The winner agrees to the use of his/her name and image in any publicity material. 
Any personal data relating to the winner or any other entrants will be used solely 
in accordance with current UK data protection legislation and will not be 
disclosed to a third party without the entrant’s prior consent. 

31. By entering this competition you declare that Welcomm Communications Ltd has 
permission to contact you with marketing literature related to our products and 
services. Your details will not be passed on to any third parties. 

32. After receipt of the prizes, if you send us images (via email or social media), you 
are providing your consent for us to use these images for all marketing purposes 
(if deemed suitable by us). 

33. Entering this competition does not affect your statutory rights. 
34. Data Protection: Any personal information that entrants share with the Promoter 

will be kept secure and only used in line with these terms and conditions unless 
the entrant has opted in to future marketing from the Promoter and/or the 
Supplier. By entering the promotion, entrants agree that their information may be 
used by the Promoter to administer the promotion and winners consent to give 
their name and county for the winners’ list. 

35. Promoter’s Privacy Policy https://www.welcomm.co.uk/customerhub/privacy-
policy. 

 

https://welcomm.co.uk/customer-hub/privacy-policy
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